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HR 1916
21st Century Media Responsibility Act of 2001

Congress: 107 (2001–2003, Ended)
Chamber: House
Policy Area: Government Operations and Politics
Introduced: May 17, 2001
Current Status: Referred to the Subcommittee on Commerce, Trade and Consumer Protection.
Latest Action: Referred to the Subcommittee on Commerce, Trade and Consumer Protection.  (May 22, 2001) 
Official Text:  https://www.congress.gov/bill/107th-congress/house-bill/1916 

Sponsor

Name:  Rep. Wamp, Zach [R-TN-3] 
Party: Republican   •   State: TN   •   Chamber: House

Cosponsors  (1 total) 

Cosponsor Party / State Role Date Joined

Rep. Stupak, Bart [D-MI-1] D · MI May 17, 2001

Committee Activity

Committee Chamber Activity Date

Energy and Commerce Committee House Referred to May 22, 2001

Subjects & Policy Tags

Policy Area:

Government Operations and Politics

Related Bills

No related bills are listed.
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Summary  (as of May 17, 2001) 

21st Century Media Responsibility Act of 2001 - Amends the Federal Cigarette Labeling and Advertising Act to state that

it is the policy of Congress to provide for the establishment, use, and enforcement of a consistent and comprehensive

system for labeling violent content in audio and visual media products, including the appropriateness of such products for

minors.

Authorizes manufacturers and producers of interactive video game, video program, motion picture, and sound recording

products to submit to the Federal Trade Commission (FTC) a joint proposal for a system for labeling violent content.

Outlines labeling system requirements, including that: (1) such product shall specify a minimum age for purchase and

viewing; and (2) the label should appear conspicuously on the product. Directs the FTC to establish its own labeling

system if a proposal is not submitted.

Prohibits a person from: (1) manufacturing or producing such a product unless it bears a label meeting requirements of

this Act; or (2) selling such product to an individual under the minimum age specified under the labeling system.

Provides civil penalties for violations.

Renames the Federal Cigarette Labeling and Advertising Act as the Federal Cigarette and Media Violence Labeling and

Advertising Act.

Actions Timeline

May 22, 2001: Referred to the Subcommittee on Commerce, Trade and Consumer Protection.
May 17, 2001: Introduced in House
May 17, 2001: Introduced in House
May 17, 2001: Referred to the House Committee on Energy and Commerce.
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